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Fashion & Social Media
● Global online fashion market is predicted to grow 

to $872 billion by 2023
● 74% of consumers rely on social networks to help 

them make purchase decisions
● 84% of Instagram, 83% of Facebook users rate 

these channels as very effective– only 25% of 
Instagram and 14% of Twitter
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KNOW
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SOCIAL MEDIA



Why do consumers follow 
brands on social media?

The question:

Source: Sprout Social 



Why do consumers unfollow 
brands on social media?

The question:

Source: Sprout Social 



What do people do after following?

The question:

Source: Sprout Social 



What content do they want?
The question:

Source: Sprout Social 



What To Do

1. Listen and add value to the 
conversation

2. Follow a daily 5 step-process: 
Like-Retweet-Follow-Connect-Engage

3. 411 Rule: 4 posts on external 
content, 1 post with your content, 
1 cat picture

4. Track and measure



What Not To Do

We never asked. 
They kept offering.



Community is Stronger 
than an audience

Communities are born around an 
idea or value proposition shared 
by a company, a team, or even a 
person.

Opportunities arise from people 
feeling engaged as activists 
sharing knowledge, launching 
ideas, and proposing solutions.

A Community means developing 
open relationships from a 
proposal of common value. 
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Resell Meaning

The resale market 
has become very 
cool, even with the 
wealthy. 

Younger 
generations want to 
be part of it.

Luxury has lost its 
meaning.

Opportunity lies in 
returning to the key 

pillars of luxury – 
quality, 

craftsmanship, 
design, attention to 
detail, uniqueness, 

and authenticity. 



Redefining Luxury

Theecool.com



What does
this mean for 
Fashion accessory 
companies?

Next Steps



Work with social media 
Micro and Nano- 
Influencers

Digital Approach



For luxury products to flourish on 
the internet, two conditions must 
be fulfilled: personalized 
identification and multisensory 
experience.

Today’s internet world is a 
sensually reductive world: it is 
not experiential enough.

Digital Approach



Beckett Simonon



Beckett Simonon

They craft detail-oriented and 
personalized videos, images, 

and product fabrication 
in their communication to 

create an holistic experience.



Luxury Brand Management Professor 

Theecool.com

 “In the luxury universe, the constant 
challenge is to transform creativity 

into profitability. 
It is always people who make a brand.”

Maria Eugenia Girón 



Creativity = Curiosity + Improvisation

 

It’s wide 
open for 
brands that 
lean into the 
future. 

You create 
employee agency 
by providing a 
space for people 
to express 
themselves.



virginie@acornoak.net



The Evolution of the Fashion Market

● Democratization (2001-2007)

● Crisis (2008-2009)

● Chinese Shopping Frenzy (2010-2013) 

● Reboot (2015-2016)

● The New Normal (2017 onward)
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